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For Release: Wednesday, July 1, 2020, 10:30 a.m. EDT  
 

GM Reports Second-Quarter U.S. Sales 
 

• Demand for full-size pickup trucks was resilient 
• Results reflect pandemic’s effect on demand and tight inventories 
• All truck and full-size SUV plants returned to three shifts in U.S.; 

deliveries of redesigned portfolio of full-size SUVs underway	

DETROIT — General Motors (NYSE: GM) announced today that it delivered 492,489 
vehicles in the second quarter of 2020, a decrease in total vehicle sales of about 
34 percent compared to a year ago with demand outpacing supply in the latter half of 
the quarter. While the industry experienced significant declines due to the outbreak 
of COVID-19, full-size pickup truck sales performed exceptionally well, and overall 
sales showed signs of recovery, especially deliveries to retail customers. 
 
“Our resilient sales reflect an improving demand curve, and the strong efforts of GM 
and our retailers in unprecedented times,” said Kurt McNeil, U.S. vice president, 
Sales Operations. “GM entered the quarter with very lean inventories and our dealers 
did a great job meeting customer demand, especially for pickups. Now, we are 
refilling the pipeline by quickly and safely returning production to pre-pandemic 
levels. Having an appropriate mix of the right vehicles combined with the benefits of 
enhanced shopping technologies such as Shop. Click. Drive., positions us for success 
in the second half of 2020.” 
 
Retail sales were off by about 24 percent in the quarter, roughly in line with the 
industry. Retail sales in April were down the most in the quarter, off by about 
35 percent compared to last year, but recovered significantly in May and June with 
year-over-year declines of around 20 percent or less.   
 
Availability of models on dealer lots is expected to start growing now that most 
manufacturing assembly plants have returned to normal operating levels. U.S. 
pickup truck and full-size SUV plants returned to three shifts and nearly all car and 
crossover plants returned to the same number of shifts as pre-pandemic levels.  
 
The majority of GM’s U.S. plants, including all truck and SUV plants, will continue to 
operate during the traditional two-week summer shutdown.  
 
Additionally, the majority of GM’s increasing output will be devoted to restocking 
retail channels with capacity made available by lower rental volumes.  
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To grow inventory as rapidly as possible, GM is collaborating with logistics and 
trucking companies to ensure vehicles are shipping as soon as they are 
produced. The company is well positioned with both strong empty railcar supply and 
haul-away capacity to respond quickly and enable the flow of new vehicles to 
dealers.  
 
Although the economy has a long way to go from a very low base, vehicle sales 
responded strongly in May to the expiration of many stay-at-home orders, observed 
GM Chief Economist, Elaine Buckberg. 
  
“After falling into a deep recession in March, the U.S. economy has begun to 
recover as it reopens. Auto sales are benefiting from historically low interest rates 
that make now an attractive time to buy a vehicle for many customers. We expect 
continued sales recovery as businesses ramp back up, but recognize that the path 
forward may not be linear, as rising infections in many states may lead to steps 
backward in the reopening process,” said Buckberg. 
 
The company’s most recent crossover launches continued their momentum in the 
quarter. Since the Chevrolet Blazer launched in January 2019, sales have been 
steadily increasing, and are up 68 percent year over year in the second quarter. 
The all-new Chevrolet Trailblazer and Buick Encore GX have been performing well in 
a highly competitive segment. They’ve been gaining retail market share every 
month since launch and combined, have captured more than 10 percent of the 
small SUV segment according to the latest J.D. Power PIN data. Next to launch is 
GM’s portfolio of full-size SUVs, including the redesigned Chevrolet Tahoe and 
Suburban, GMC Yukon and Yukon XL, and Cadillac Escalade, now available with 
enhanced Super Cruise.  
  
In the U.S., GM established a voluntary CLEAN program for dealers to give customers 
greater confidence to safely return to showrooms and service lanes. Participating 
dealers agree to follow Centers for Disease Control and Prevention guidelines and use 
Environmental Protection Agency-approved cleansers in their facilities and vehicles. 
For full details on how GM is responding to the rapidly evolving COVID-19 crisis, visit 
gm.com/coronavirus.  
 

### 
 

General Motors (NYSE:GM) is a global company committed to delivering safer, better and 
more sustainable ways for people to get around. General Motors, its subsidiaries and its 
joint venture entities sell vehicles under the Chevrolet, Buick, GMC, Cadillac, Holden, Baojun 
and Wuling brands. More information on the company and its subsidiaries, including OnStar, 
a global leader in vehicle safety and security services, can be found at http://www.gm.com. 

Cautionary Note on Forward-Looking Statements: This press release may include “forward-
looking statements” within the meaning of the Private Securities Litigation Reform Act of 1995. We 
caution readers not to place undue reliance on forward-looking statements. Statements including 
words such as “anticipate,” “appears,” “approximately,” “believe,” “continue,” “could,” “designed,” 
“effect,” “estimate,” “evaluate,” “expect,” “forecast,” “goal,” “initiative,” “intend,” “may,” “objective,” 
“outlook,” “plan,” “potential,” “priorities,” “project,” “pursue,” “seek,” “should,” “target,” “when,” 
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“will,” “would,” or the negative of any of those words or similar expressions to identify forward-looking 
statements represent our current judgment about possible future events. In making these statements 
we rely upon assumptions and analysis based on our experience and perception of historical trends, 
current conditions and expected future developments, as well as other factors we consider appropriate 
under the circumstances. These statements are not guarantees of future performance; they involve 
risks and uncertainties and actual events or results may differ materially from these statements. 
Factors that might cause such differences include, but are not limited to, a variety of economic, 
competitive and regulatory factors, many of which are beyond our control and are described in our 
Annual Report on Form 10-K for the year ended December 31, 2019, as well as additional factors we 
may describe from time to time in other filings with the U.S. Securities and Exchange Commission. We 
undertake no obligation to update publicly or otherwise revise any forward-looking statements, 
whether as a result of new information, future events or other factors that affect the subject of these 
statements, except where we are expressly required to do so by law. 

CONTACT : 
Lauren Langille 
GM Communications 
931-398-8191 
lauren.langille@gm.com 
 


