




Global Vehicle Sales 

GM sold 2.4 million vehicles globally in the second quarter of 2016 to customers, 
about equal to the second quarter of 2015. Through June 30, the company sold 4. 76 
million vehicles globally. 

In the U.S., GM sold 1.44 million vehicles in the first six months of the year, which 

included a retail sales increase of more than 1 percent. U.S. retail market share rose 
0.4 percentage points through June, the largest retail share gain of any full-line 
automaker. In China, GM and its joint ventures delivered a record 1.81 million 

vehicles during the first half of the year, an increase of 5.3 percent. In Europe, 

Opel / Vauxhall outperformed the industry with a 7-percent sales increase to 
621,000 vehicles in the first half of the year. 

For more information on quarterly and year-to-date global sales please click here. 

General Motors Co. (NYSE:GM, TSX: GMM) and its partners produce vehicles in 30 countries, 
and the company has leadership positions in the world's largest and fastest-growing 

automotive markets. GM, its subsidiaries and joint venture entities sell vehicles under the 

Chevrolet, Cadillac, Baojun, Buick, GMC, Holden, Jiefang, Opel, Vauxhall and Wuling brands. 
More information on the company and its subsidiaries, including OnStar, a global leader in 

vehicle safety, security and information services, can be found at http://www.qm.com. 

CONTACTS: 

Media: 
Tom Henderson 

GM Finance Communications 
313-410-2704

tom.e.henderson@qm.com

Forward-Looking Statements 

# # # 

Investors: 

Randy Arickx 

GM Investor Relations 

313-268-7070

randy.c.arickx@qm.com

In this press release and related comments by management, and in reports we subsequently 

file and have previously filed with the SEC on Forms 10-K and 10-Q and file or furnish on Form 
8-K, and in related comments by our management, we use words like "anticipate," "appears,"

"approximately," "believe," "continue," "could," "designed," "effect," "estimate," "evaluate,"
"expect," "forecast," "goal," "initiative," "intend," "may," "objective," "outlook," "plan,"

"potential," "priorities," "project," "pursue," "seek," "will," "should," "target," "when," "would,"

or the negative of any of those words or similar expressions to identify forward-looking

statements that represent our current judgment about possible future events. In making these

statements we rely on assumptions and analyses based on our experience and perception of

historical trends, current conditions and expected future developments as well as other factors
we consider appropriate under the circumstances. We believe these judgments are reasonable,

but these statements are not guarantees of any events or financial results, and our actual

results may differ materially due to a variety of important factors, both positive and negative.
These factors, which may be revised or supplemented in subsequent reports on SEC Forms 10-

Q and 8-K, include, among others: (1) our ability to maintain profitability over the long-term,

including our ability to fund and introduce new and improved vehicle models that are able to
attract a sufficient number of consumers; (2) the success of our full-size pick-up trucks and

http://media.gm.com/content/dam/Media/gmcom/investor/2016/jul/earnings/GM-Global-Sales-Q2-and-H1-2016.pdf



























